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Putting a Spring in their step

HIGHLAND Spring has bean named as a "Superbrand’ at the annual
branding Oscars ceremany in London. Superbrands are the mast highly
raled brands in consumer research conducted for the Superbrands
Organisation. The research also looked al the lop performens in diffenent
sactors and revealed that brand heritage and advertising are stil
important to consumers bul Bswves such as the brand owners'
erviranmental policy, which 40 per cent of consumers claim influences
their purchase decision, are becoming key. A brand's country of origin
was an influenci on 26 per cant of consumers and Highland Spring's
Seottish provenance is one ol its key assats. I was the first Brilish brand
{0 recelve crganic accreditation for s catchment area from the Soil
Associalion, Sally Stanley, marketing director, of Highland Spring, sabd:
"This is cur 25th anniversary year and Highland Spring is now recognised
as a Scottish brand icon, trusted for ils Scotiish provenance and natursl
parity. The value of drinking natural mineral water is impartant 1o
consumers and an increasing number of pecple believe Scoliish wales is
the finest available.”

hitp:ifbusiness scoteman, comdindex, ofm #d=224492004
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GENERAL RETAILERS

Wooing the family

of small investors
helps M&S see off

enemy at the gates
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1o keep its shareholders onside and black Philip Green's
approach. But, a5 Kate Burgess says, i1 musl
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come up with the goods or its loyal followers could twm against it
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The army of small investors
helped to scotch Green’s M&S bid
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M&S branded a success
despite takeover threat

BY MEVILLE DEAN
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Dove wins award for keeping it real

Dove wina award for keeping it real

AN advertising campaign Tor Dove featuring ‘real’ women rather than
supermodels has been volad ons of the favourite adverds of the year,

The soap and beauly créam maker came lop in the Superbrands
prganisation's awards for its firming body cream adwerl, Other brands
awarded prizes Included Marke & Spencer, which was voled fop redsil
brand by consumers,

Gilkatte, British Telecom, Duracell, Heénz and Jaguar wera alsa voled
best brands,
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Takeover drama fails o eclipse popularity of the brand

M&S is named
favourite retailer
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M&amp;S takes top gong at
‘branding Oscars'

Marks & Spences may have spenl the last few months under threat of a
takaover, but the company ks still Britein's favouwrite retaller, it was

announced today.

The High Streef giant has been voted the top retall brand by consumers
- beating supsrmarkel glanis Tesco and Asda - to win the branding
equivalent of an Oscar,

Despite being at the centre of a lakeover drama since May involving the
rastail tycoon Philip Green, M&S is dearly still 8 national darling with
shoppers.

It was volded a5 ome of the six besl superbrands’ by consumers in
resaarch conducted for the Supsrbrands Organiestion's annual Branding
Dscars”, the winners of which were revealed loday.

These also included Gilletta, which was woted consumers’ favouriie
brand in the clothing, household and healthcare product categary.

The shaving products giant has recenily beaan boosted by an
endorsement deal with England's shaven headed football captain Danid
Beckham.

British Telecom, Duracell, Heinz and Jaguar were the olher four main
award winners,

The gongs were presented bo leading indusiry figures last nighi
{Thursday) al a caremany in Knightsbridge.

There was algo an award for the Walkers adverts featuring former
England soccer star Gany Lineker,

The BBC presenler has been criticised in the past for promoting the
crisps, bud the adverts ware consumers’ lfavourite in the food and drink
sector. Dove's popular ‘Real Women' adverilsing campaign came oul top
in the cloihing, househeld and heallhcare sector, while the Tesco ads
featuring Prunella Sceles were consumers” favourite in the retaill
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catagory.

Heinz, Duracell and Tesco were the three brands thal COnEUMErs wolikd
miss tha most if they ware no longer around

Jaguar Cars, Virgin Altantic and Duracell were voled as the three brands
worsumers would mosd like fo work for,

Stephen Cheliotis, chair of the Superbrands Council said: ‘Brands are
slill vital in the eyes of consumers and in the lang-term give real
competitive advantage, for example we have seen thal eonsumess are
slill happy to pay a premium for thelr favourite brand, "This is great news
for all of the superbrands espectally those under short-term pressure ke
Marks & Spencer.” The research also revealed that & brand owner's
environmantal pofices were becoming a mare important factor in
consumers' purchasing cholces,

And despile Gilletie's success, celabrity endarsement from the likes of
Beckham influences a mere 3% of consumers, the research found,

Consumers were generally willing to pay a premium for a well kniown
brand, with & quarter willing to ignore price and promotions to stay loyal
io their favourite,
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M&amp;S named favourite retailer

MA&S named favourite retailer 04,58 - 16 July 2004 Marks & Spencer
may have spent the last few months under threatl of a takeover, bul the
company is slill Britaln's favourite retaller. The High Strest giant has
been voted the top retall brand by consumens - bealing supermarket
giants Tesco and Asda - to win the equivalent of a "branding Oscar®.

it has bean voled as one of he Six best “Superbranda” by consumens in
research conducted for the Supecbrands Organisation’s annusd
"branding Oscars”.

These also included Gillette, which was volad consumers” favourite
brand in the clothing, househodd and healthcare product calegony,

The shaving products giant has recantly besn boosbed by an
endorsement deal with England's shaven headed football caplain Dawid
Beckham.

Brilish Tedecom, Duracedl, Heinz and Jaguar wers the other four main
gward winners.

The gongs were presented to leading industry figures last night at a
ceremony in Knighlsbadge.

There was also an award for the Walkers adveris featuring former
England soccer star Gary Lineke,

The BBC presenter has been eriticized in the past for promoting the
crisps, but the adverts were consumers' Tavouwrite in the food and drink

secior.

Dove's popular "Real Women® advertising campalgn came out top in the
clothing, household and healthcare sector, while the Tesco ads featuring
Pruneia Scales were consumars' favourite in the retail category.

hittg: /v thisisplymouth.co.ukidisplayMode._jsp?nodeld=13320
Ta&command=displayContentisourceMode=133160&conteniPK=10600045
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rands show pedigree

Swet

prove perceptions
of quality are nof all

down to spend size,
says Daniel Rogers

Wit fond nnd Roval Dioalran. e
of the most Tampas names in British
homeware, dte BEOIEr r'l:l:l.'.\{p‘_md
fiar thedr guality then eurahiiched
FIOG brands imciuding Hiéinz and
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Iy NFD WarldCiToup researck
pomeissioniyd by Tha Brasad Coun-
il timed 1o coipcide w41k 15e lo-
rer's launck af the ffik editbon of
Smperbrads, The homeware brands
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mprgpem:uti'.'zumplt of 3 5adudis
acroas Brilain. :

FMCO brands insluding Heinz,
A ndres, Mallesers sid Mary bollos
tlsems imto the top ten, while oIy
fuvourile Black & Decker nnd
Britoin's biggest retailer, Marks &
Spencer,alsn moscle fabo the hrand
qunliny premiey beegue.

The rravel secice, however, fiies
Tess well, with s highesi-scoring
represeatatives, Britlah Alreays
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masoring bramd — although it cn
W'LIE manege 28th placy overadl.
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Sin - fAnEs jr!;."d-. with o quality
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Advertising vs brand quality
Axido from overall qualsy, the
reporl aled revenls consumers’
ratimgs of brands’ advenizag —and
Euggesis ihat perceived quality of
adveriising does nol accurately
correspond With perseplinas of
berand quakiiy.

Indeed, only three brands -
Andrex, Kellopg and Dacacell
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have ntep 15 poshbon in bath the
adverising and guakicy rankings
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the upperechelons RAC {4}, Land
Raoveri{Thand Inguar (&)
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munacating bransl values, it is nad
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Superbrand status

for print chains

Kall Kwik has caught up with Prontaprint in being awarded Business
Superbrand status by the Brand Gouncil, the intermational suthority

on the power of brands.
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